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Art Communication
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The Museum offers Art and Communication Project designed to take visitors beyond simple viewing to

a deeper “experience” of the artworks. This time, we introduce the “Welcome to Art Communication Programs”
exhibition scheduled to be held every summer until 2026 in the Citizen's Galleries.
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To enable more people to know about the Art Communication
Programs (“AC Programs”) launched in 2012, the Museum holds
a “Welcome to Art Communication Programs” exhibition to let
visitors experience the programs, learn their history, and know
what actually goes on in them. Held in Citizen’s Gallery 3 on the
lobby floor, the exhibition invites visitors to enjoy communicating
through artworks and experiencing participatory programs.
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The Tokyo Metropolitan Art Museum adopted a new mission
on the occasion of its 2012 Grand Reopening. At that time, the
Art Communications Programs were launched as an important
initiative to realize the mission’s goals. The Museum is making
various efforts to ensure that it is a place not only to research
and exhibit art and cultural properties but also one where people
can spend time creatively and find connection with artworks as
well as with other people.
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Based on dialogue and collaboration, connection is born among
people at the Museum through artworks
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Gallery scene
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Entry to “Welcome to
Art Communication Programs”
©Nacésa & Partners Inc. FUTA Moriish
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Scene of a Tobira talking
with visitors
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Discussing the theme,
“What kind of place is
an art museum?”
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The Art Communication Programs aim to give people of all
backgrounds and ages, from children to seniors, chances to
participate in society through activities that use the Museum’s
cultural resources to foster social connection based on dialogue
and cooperation. The special summer exhibition “Welcome to Art
Communication Programs” is being held annually from 2023 as an
occasion to disseminate the programs widely to people.

In its first year, 2023, the exhibition looked back at the AC
Programs conducted during the past more than ten years
through related archival materials, displayed under the keywords
“inclusiveness,” “ensuring diversity,” and “dialogue.” Also featured
was a workshop for pondering “What kind of place is an art
museum?” and a workshop for experiencing the Tobira Project’s
“Tobi-Labo” meetings where “everyone who is there” collaborates
in sharing ideas. Displayed on venue walls, and later archived,
were poster paper sheets and other materials used in recording
the workshops’ dialogue process.

In fiscal 2024, the event will be held from July 30 (Tue) to August
11 (Sun) under the theme of “Creative Ageing.” We hope it will be
an opportunity to disseminate the AC Programs and join visitors
in thinking about the social role of art museums in a super-aging
society. (FUJIOKA Hayato, Curator, Learning and Public Projects)





