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The Museum offers Art and Communication projects designed to take visitors beyond simple viewing to a deeper “experience” of

the artworks. This time, we introduce the “Welcome to Art Communication Programs” exhibition
scheduled to be held every summer until 2026 in the Citizen's Galleries.
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Welcome to Art Communication Programs — Showcase 2025
To look and discover, create and explore, connect and collaborate
Museum Start i-Ueno's 12 years—Where we are now
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To enable more people to know about the Art Communication
Programs (“AC Programs”) launched in 2012, the Museum holds
a “Welcome to Art Communication Programs” exhibition to let
visitors experience the programs, learn their history, and know what
actually goes on in them. Held in Citizen's Gallery 3 on the lobby
floor, the exhibition invites visitors to enjoy communicating through
artworks and experiencing participatory programs.
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What are the “Art Communication Programs”?
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The Tokyo Metropolitan Art Museum adopted a new mission
on the occasion of its 2012 Grand Reopening. At that time, the
Art Communications Programs were launched as an important
initiative to realize the mission’s goals. The Museum is making
various efforts to ensure that it is a place not only to research
and exhibit art and cultural properties but also one where people
can spend time creatively and find connection with artworks as
well as with other people.
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Ahands-on exhibition introducing the Art Communication Programs
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https://tobira-project.info/ac-ten/

Details here:
Special site: “Welcome to Art Communications Programs”

Through our Art Communication Programs, we seek to foster
dialogue via the Museum’s cultural resources and create
situations where diverse people can all participate in society
in their own way. To widely introduce the Art Communications
Programs, we have been holding a special summer project,
“Welcome to Art Communications Programs” since 2023. The
theme in this, the event’s third year, was “To Look and Explore,
Create and Discover, Collaborate and Connect: Museum
Start i-Ueno’s 12 Years—Where we are now.” We made it an
opportunity to think about the collaborative learning taking place
in amuseum and the social participation motivated by an interest
in culture. Many people visited the event venue. Accompanied
by art communicators, they talked while viewing artworks and
enjoyed touchable works and tactile drawings.

In fiscal 2026, the event is scheduled to be held from July 31
(Friday) to August 10 (Monday). In the Tokyo Metropolitan Art
Museum’s 100th anniversary year, we hope that it will be an
opportunity to introduce the Art Communication Programs and
join visitors in thinking about the social role of a museum.
(MINEGISHI Yuka, Curator, Learning and Public Projects)





